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The Center for Media Education (CME) is a national nonprofit, nonpartisan
organization dedicated to creating a quality electronic media culture for children and
youth. CME’s cutting-edge studies on the new-media marketplace have had major
impacts on a number of key public policy decisions during the past decade. Its
documentation of online marketing and data collection practices targeted at children
established the groundwork for the Children’s Online Privacy Protection Act
(COPPA). CME’s Research and Public Education Initiative on New Media, Children
and Youth is designed to stimulate research on digital media and serve as a
clearinghouse on research and policy developments for academics, industry, the
public and policymakers. The organization’s current research and public education
project, “Youth as E-Citizens: The Internet and Youth Civic Engagement,” will help
to ensure that the Internet serves young people as a bridge to community and civic
engagement. CME’s funders include the Carnegie Corporation of New York, the Ford
Foundation, the John D. and Catherine T. MacArthur Foundation, and the Atlantic

Philanthropies.



Table of Contents

Table of Contents

Ac’(nQWledgments NN NN NN NN NN NN E NN NN NN NN NN NN NN NN NN NN NN NN ENENEEEEEEEN iv

Hazards and Hopes: Two Views of the Internet ...........co.ooeviiiiiiiiiiiienr e 3
The New Media’s Role in Adolescent DevelopmMENt ...........ccvevvureimirrermirrrerrre e rareens 4
Scope and Methods Of This STUAY .........ccriiiiiiiiiiri e e 7
Sidebars
Adolescent Development: Growing Up Is Hard to DO ...........ccccoveiviiiiiinnciineenn. 11
Academic Research on Teens and the Media ....................ccoooiiii . 13

commerCial CUIture online NN NN NN NN NN NN E NN NN EEE NN NN EEEENEEENEEENEEEEEEN 1 5

Defining Features of Teen Digital CUItUre .............ccociiiiiiiiiiiiiii i e 18
Themes and CONteNt........ ... e e sa s s s aanns 19
Reach Out and Touch SOMEONE ..........ceuoiiiimiii i e e e e 24
Teen Self-EXPression ONIINE .........ocuieiieiiiiiiiiii e s e e s ea e ren e 28
“Love my community, love my brand” ..............oooiiiiiiiiiiin 30
Getting to KNOW YOU ....cucuiiiiiiiiiiiiei i e e s s s e e s s s s rn s r e s anaas 32
Data Collection PractiCes ..o e e s e aa e 36
L o T ¢ . g = o =N 39
Sidebars

ONIINE GAMING .ttt 44

TV et 47

ONINE IMUSIC ...t 49

Marketing to Teens: New Trends and Strategies ............cccoceiveiiiiiiiiiiiiiiiieeneean, 52

Studying the Teen Demographic: “Explorers,” “Visibles,” and “Isolators”............... 56

The Alternative Internet:
A Noncommercial and Civic Web Culture for Te€ns ....ccccvsnsnsusnnnnsns 38

A Platform for Teen EXPreSSION .......ccciiuiiiiiiiiiis i s s s s s ranenen 62
Linking Virtual and the Real COMMURNILIES .........cuveiiuieimiiiinrrie e e 64
Connecting Youth GIODaAlly ..........cuieiuieiiiiiiiirrr s s 67
Blending Commercial and Nonprofit: New Business Models ...........c.cccoveiviiiiieniniineaenns 70
The Corporate CiVIC SECTOK ......uiuieuiuieieiiier i s s ra e s rn e rarnns 73

New Trends and Future Directions NN NN NN NN NN NN NN NN NN NNENEEEEEEEENEEEE 76

B I LR =] LR T, /= o OO 82
Marketing and Data Collection in the New Digital Environment ...............ccccooiiiiiniiennnee, 85
Sidebar
When Worlds Collide: TV Meets the INternet..........co.oveeiiiiiii e 89

conc.u5i°n SN NSNS NN NSNS NN NN NSNS NN NN NN NN NN NN NN NN NENENEEEE 94
Recommendati°ns EEEEEEE NN NN NN NN NN NN NN SN NN NN NN NN NN NN NN NN EEENNEENEEEEEEER 106

Endnotes EEEEEE NN NN NN NN NN SN NN SN NN E NN NN SN NN NN NN NN NN NN EEE NN NN EEEEEENEEEE ' 'o

sidebar Endnotes SN NSNS NSNS NN NN NN NS NN NN NN NN NN NNEENNEENEEEEE 127

Center for Media Education



TeenSites.com — A Field Guide to the New Digital Landscape

Acknowledgments

I received invaluable assistance in the course of researching and writing this report, which
draws on the creative energies, ideas, and hard work of numerous individuals. From our first
conception of the project more than three years ago until the final completion and release of
the report in December 2001, the study benefited from the combined efforts of CME staff

members, interns, consultants, and advisers. These include:

Principal writers, editors, and researchers Amy Aidman, Sharon Flynn, Barbara Gottlieb-
Robles, Kristina Hagemeister, Jennifer Kotler, Gary O. Larson, Ellen O’Brien, Gabriela

Schneider, Charlene Simmons, and Susannah Stern.

Also thanks to Cathryn Borum, Cathy DeLuca, Erin Fitzgerald, Christopher Foster, Maria
Fusaro, Charlotte Hadley, Amanda Hillman, Katharina Kopp, Yalda Nikoomanesh, Virginia
Nuzum, Friederike Siller, plus Kiona Cloud, Sammi General, Judy Himelfarb, and Nekeisha
Shoulders.

We were given wise and sound advice from CME’s Board of Directors: Michael Brody,
Jeffrey Chester, Patricia Koskinen, Monroe Price, Wilhelmina Reuben-Cooke, Sally Steenland,
Lawrence Wallack, and Ellen Wartella. Members of CME’s Research Advisory Board often
played a similar role, offering both inspiration and insight: Jane Brown, Sandra Calvert, Justine
Cassell, Michael Cohen, Dale Kunkel, Susan Linn, Elsa Macias, Jeff McIntyre, Lisa Sullivan,
Rosemarie Truglio, Sherry Turkle, Brian Wilcox, and Nancy Willard.

Kathryn C. Montgomery, Ph.D.
President

Center for Media Education

We dedicate this report to Alice Trillin, a member of CME’s Board of Directors who

passed away recently. She was an inspiration and guide to us all, and is greatly missed.

Center for Media Education



